
FACEBOOK 
 
65 posts, compared to 56 posts in 2015. 

METRIC START OF FESTIVAL END OF FESTIVAL % INCREASE 

Total FB likes 3,969 4,992 25% 

Reach* 988 261,168 26,334% 

Impressions* 1,742 404,077 23,096% 

 
Pyrmont Festival event listing stats: 
 
All organic stats, no paid advertising via facebook 
Created 1 month prior to event (previous year created 7 days prior) 
12K interested in event, 4K attended event, 4.9K invited 
Reach 730K 
Views 33K 
Engagement 12K 

 

 
 
 

  



 

Paid Advertising (Klick PR): 

2x paid advertisements during Pyrmont Festival 

 

 

  



Facebook mentions:  
Australia.com - 7 million followers  
 
Featured Pyrmont Festival + Mudgee Region #restaurantaustralia. User generated image taken by 
Caron Reynolds, Marketing Coordinator at Mudgee Region. 

 

 
 

  



City of Sydney – 176K followers: 

 

The Star Sydney – 131K followers 

 

  



The Urban List – 100K followers 

 

Broadway Sydney – 10K followers 

 

  



INSTAGRAM 
 
Start of festival 297 followers 
End of festival 693 followers, 133% growth  
89 posts, compared to 88 in 2015 

 

Media (social influencers) over weekend: Klick PR Activity via Instagram 

 

 



 

 

 

 

 



 

 

 

 

 

 



 

 

 

 

 

 

 

 

 



 

 

 

 

  



TWITTER 

Start of festival 140 follower’s 
End of festival 225 follower’s 
49 tweets 

 

  



Total impressions during festival 19,033

 

  



MUDGEE REGION – PROMOTION OF PYRMONT FESTIVAL 
 
Facebook: 6 posts to 7.9K followers from 22/4/16 to 15/5/16 
Instagram: 5 posts to 4.8K followers from 22/4/16 to 15/5/16 
Twitter:  28 tweets to 1.1K followers from 22/4/16 to 15/5/16 
 
Mudgee Region Website: Banner on homepage promoting Pyrmont Festival with click through to 
pyrmontfestival.com.au during month of May. 
 
Distributed 2x eDM’s to subscriber database of 9.5K promoting Pyrmont Festival: 
May 2016: http://email.wisdom.com.au/t/y-77374006176A9B4B 
April 2016: http://email.wisdom.com.au/t/y-60227928B2F93EF7 

 

COMPETITION DATABASE  
2,439 entries for competition, an increase of 144% on last year of 1,044. 


